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Training day gets the message across
THE Federation of Small
Business held its lobbying
training day in Guildford this
week, with the view to seeing
how the key messages and
group’s campaigns can be
communicated with maximum
effectiveness and how it can go
about lobbying key decision 
makers.

Held at the Holiday Inn on
Tuesday, members of the
group, which campaigns on
behalf of the interests of small
business across the country via
a network of regional branches,
took part in a day of talks and

activities including an address
from its national policy chair-
man, John Walker. 

Guest speakers were the
Surrey Advertiser’s business
editor Caroline Bullock and
leader of Mole Valley Council,
Tim Hall, who discussed the
role of the media and the local
council respectively in relation
to  how these can work with the
FSB to boost its profile and
help get its messages across.

Delegates heard how when
members lobby their local
council, it is essential to get to
know key decision makers and

if possible try to find out plenty
about them to build up more of
a relationship. 

He admitted that often the
many issues and concerns of
business were misunderstood
and not a key priority of local
councils which made getting
concerns addressed more of a
challenge for members.

The following discussion on
the media prompted numer-
ous question and comments
from the floor, reflecting how
important the role of the local
newspaper has become as a
channel not only for individual

small business to promote
themselves but also for the FSB
as whole to flag up specific top-
ical news and campaigns such
as the current plea urging 
people to support their local
small shops.

Both guest speakers stayed
to judge the group exercise
which saw delegates take part
in role play sessions which
dramatised principle issues
and concerns of the group,
including how the rising costs
of parking costs and post office
closures had a knock on effect
on running their business.

Unearthing the prime location is key
to achieving investment gold dust

BULGARIA may still not be the
most typical choice for a   clas-
sic ski holiday, but Guildford-
based Parc Investments Group
hopes its venture into the ski
market in Bansko, will rein-
force it as one of Eastern
Europe’s emerging ski destina-
tions offering both an exciting
investment opportunity and
affordable alternative to the
classic  alpine experience.

The country has already
proven to be  a goldmine for
entrepreneurial developers in
recent years, able to exploit the
extensive affordable land. 

The development of a luxury
ski resort is newer territory
and demonstrates that secur-
ing prime locations with
accompanying desirable facili-
ties has become the focus of
developers in what remains a
fiercely competitive market.

Parc’s acquisition of five
prime land plots in Bansko has
resulted in St George’s Lodge,
which comprises 60 freehold
chalets and Plaza resorts and
has a gross project value of £34
million. This can offer an

by Caroline Bullock

investment opportunity and  a
holiday providing a luxury ski
experience in a more accessi-
ble manner, for those priced
out of the more ski costly mar-
ket by capitalising on Bulgaria’s
low cost of living.

It is the latest project for a
company which boasts more
than 50 million euros of prop-
erty  transactions in the past 24
months and whose progress
appears to be defying the chal-
lenging economic conditions.  

Established in London in
1997, as a residential invest-
ment and development com-
pany, it relocated to Pannells
Court in Guildford four years
ago, having redefined its strate-
gy to focus on the bulk buying
of investments through nation-
al housebuilders.

This success has been built
on the seemingly endless
enthusiasm for overseas prop-
erty while offering a one-stop
service which aims to minimis-

Learning some lessons from the Asian business phenomenon
CAPITALISING on the seem-
ingly unquenchable thirst for
entrepreneurial success 
stories, Dr Spinder Dhaliwal
from the University of Surrey is
launching her new book
exploring the role of Asian
business people in British 

Making a Fortune: Learning
from the Asian Phenomenon,

explores businesses from man-
ufacturing to finance,  food to
hotels, from pharmaceuticals
to fashion and includes first,
second and third generation
achievers, providing the defini-
tive guide to ‘who’s who’ in the
Asian business world.

Dhaliwal, who lectures in
entrepreneurship at the uni-

versity, considers why the
Asian business community
have enjoyed the midas touch
in business throughout the
generations, achieving success
in decades full of challenge and
controversy and more recently
against a backdrop sluggish
economic growth, stock mar-
ket uncertainty and question

marks about the housing 
market.

Through case studies and
analysis of both personal and
business issues, Spinder illus-
trates the triumphs and chal-
lenges facing these individuals,
how disasters were overcome
and how they fought against
the odds to be outstanding role

models for anyone interested
in business or making money.
She tells a story of grit and
determination to succeed, and
draws out the lessons so any-
one, whether budding or exist-
ing entrepreneurs, Asian or
not, can learn from these
amazing individuals.

Spinder has written exten-

sively about the Asian business
community and compiles
Britain’s Richest Asians in
Success magazine for Eastern
Eye reflecting her long held
interest in the field and her
report for Barclays Bank enti-
tled, Asian entrepreneurs in
the UK, received global atten-
tion. Spinder knows all about

the challenges of the Asian
entrepreneur from first hand
experience. Her parents, who
came to the UK from the
Punjab in the 1960s, ran a cor-
ner shop in which Spinder bal-
anced the demands of a busy
family business with high aca-
demic achievement. She has
been a regular contributor to

the Asian media and, in the
past few years, has become an
increasingly influential figure
in more mainstream circles.
She was the founder and direc-
tor of the Centre for Asian
Entrepreneurial Research and
is a Board Member of the
Institute of Small Business and
Enterprise. 
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Simon Burke from Arctic Life & Pensions
discusses how to invest when stock 

markets are unsettled
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WHEN stock markets are unsettled it
does not mean you should not
invest, but you may want some help
deciding when, where, and what in. 

When seeking investments advice
your financial advisor will seek to
establish your attitude to investment
risk so as to be better able to match
product to client, but this is never
easy especially as even the term
‘investment risk’ means different
things to different people. 

Indeed investment risk means 
different things to the same per-

son at different times!
Consider the following.

■ Q1: Do you think the old adage of
‘Buy Low, Sell High’ is a sensible one?
■Q2:If a Stock Market had just
crashed, and the news is talking
gloom and doom, would you be
happy to make a new Stock Market
investment?

For most people the answers are
yes and no respectively, demonstrat-
ing that perceived wisdom and
human response are often at odds
with each other.
Now answer the following 
questions:-
■ Q3: Do you regard yourself as a 
cautious or speculative investor?
■ Q4: Which is safer a UK Stock
Market Investment or a Building
Society Deposit Account?
■ Q5: In 1945, £100 invested into a

Building Society Account Vs. a
£100 invested into a selection of
UK Equities: Using Barclays’
Building Society Index & Equity
Index, by 2006 one of these invest-
ments was worth £1,767 and one
£125,243.  Which investments do
you think did best?

There is no correct answer to
question three or four, but I would
suggest that the missing compo-
nent to the question is ‘Over what
period of time?, then a more
meaningful and considered
answer is possible. 

With question five it is the equi-
ties which have produced the
almost unbelievable superior
returns.The Retail Prices Index
over the same timescale as ques-
tion five above suggests £100
would have to be worth £2,764 to
have retained its buying power. 

Clearly the building society
investment in this example has in
real terms fallen in value. Which
do you think was the safer invest-
ment building society account or
UK stocks and shares investment?

Part of assessing investment
risk is explaining what risk is and
quantifying it. 

A financial advisor will seek to
guide you through this often 
complex topic explaining the 
concept of risk, the effects exter-
nal factors such as changes in
interest rates, property markets,
equity markets, exchange rates,
global economics, inflation, etc
can have on your proposed 
investment. 

There is little point, for
instance, saying you are a very
cautious investor unwilling to take
any investment risk whilst at the
same time wanting a recommen-
dation for an investment product
which will produce returns only
associated with significantly high-
er risk returns. 

No one can guarantee you will
make money but a good advisor
will be able to recommend invest-
ment products that should per-
form within your levels of accept-
able risk provided they are com-
patible with your levels of 
expectation.  

Why choose an independent financial adviser? Because it pays to take an
unbiased view. Those listed here are either an appointed representative of a

network or national which is authorised and regulated by the Financial
Services Authority or are directly authorised and regulated
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❏ Jelf Group plc, PM House, Riverway Estate, Old
Portsmouth Road, Guildford GU3 1LZ. Specialising
in investments, pensions, personal financial plan-
ning and employee benefits. Contact Ken Smith,
01483 431134. E-mail ken.smith@jelfgroup.com
Website: www.jelfgroup.com.

❏ Arctic Life & Pensions, Compton House, Walnut
Tree Close, Guildford, GU1 4TX. Managing director
Simon Burke. Tel: 01483 502050. Fax: 01483 458958.
e-mail: alpffs@btconnect.com.

❏ Guildford Wealth Management Limited,
Independent Financial Advisers. Contact Graham
Ellwood, 01483 300777 or 07899 846626
E-mail: guildfordwealth@btconnect.com or info@
guildfordwealth.co.uk
Website: www.guildfordwealth.co.uk
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❏ Bailey Financial Ltd, 17 The Street, Ashtead,
Surrey. KT21 1AA
Tel: 01372 277271. E-mail: enquiries@surreyinsur-
ance.co.uk
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❏ Jupp Castle Financial Services Limited, 17 Finns
Business Park, Bowenhurst Lane, Mill Lane,
Crondall, Farnham, GU10 5HP
Tel: 01252 852391. E-mail: brian@juppcastle.co.uk
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❏ Independent Investment Planning Ltd, 21a High
Street, Cobham, KT11 3DH
Tel: 01932 863400. E-mail: Alistair@iiplanning.com

The IFA Surrey Press Club has two vacancies for membership,
for details call Graham Ellwood on 01483 300777

Attitude to investment risk

Andrew Barter, policy manager, leader of Mole Valley District Council Tim Hall and the Surrey Advertiser’s business editor Caroline 
Bullock at the Federation of Small Business’ training and lobbying day.

ing some of the associated risks
which can come with this type
of investment opportunity.

The company adopts a 
thorough and targeted
approach to  researching over-
seas regions and spotting the
emerging tourism hot spots,
before securing prime land in
perhaps unchartered territory.
Through planning and high
specification development
activities it can then turn the
raw plot into a lucrative and
appealing investment 
opportunity.

Some time is spent in the
particular region  to gain a full
understanding of the dynamics
which drive regional markets
and build networks of local
partners, agents and profes-
sional advisers as well as a
spread of regional and curren-
cy risk for itself and clients,

“It would be wrong to judge
the whole of Bulgaria as a good
or poor (for an investment
opportunity),” said Parc
Investment’s marketing direc-
tor, Charlie Buck. “It’s now all
about micro locations, finding
the right spot. We spent a lot of
2004 and early 2005 on the
ground there talking to agents

and business groups. We knew
the mountain region and relat-
ing it to skiing which people
will want to do was the way 
forward.”

The same principle has been
applied to its other current
major project, which is in the
Caribbean, set on Grand Anse
beach in Grenada, voted one of
the world’s top four beaches. 

Having secured a purchase
option on a 70-acre prime
ocean-front land, Parc will be
launching The Residence this
year, a landmark five star spa
resort at a gross project value of
400 million dollars.

“With Grenada we have got
in right at the beginning of the
development cycle before the
tourist infrastructure has been
developed,” said Buck. “Land
prices are cheaper than
Barbados, but it is still classic
chocolate box ideal of a beach.

“This will not be so much for
first time investors. These are
people taking advantage of the
currency position and being at
the beginning of the capital
growth curve here.”

With so much of its dealings
overseas, Parc’s remains res-
olutely local when it comes to

many of the different services it
uses such as tax advisers Smith
and Williamson, company
lawyers, Barlow Robbins and
Cranleigh-based integrated
marketing communications
agency,  Flipside which was
recently appointed to help
market the two major property
developments. It has devel-
oped a suite of marketing com-

munications from print and
advertising through website
and digital material. 

Flipside already has exten-
sive experience in the UK and
overseas property market 
having worked for six years
alongside UK buy-to-let mar-
ket leader, Imagine Homes, in
Farnborough as well as 
launching the Carlton-

Savannah hotel in Trinidad. 
“Flipside can actually lay

claim to being one of the UK’s
few truly integrated agencies,”
said Buck.

“Apart from their relevant
property expertise, the market-
ing and advertising support
offering at Smithbrook sur-
passes that of many London
agencies.”

Seen above and
right, Bansko in

Bulgaria is home
to Parc’s luxury

ski resort.Parc Investment Group are launching The Residence in Grenada.
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